
TRUONG D~I HOC KINH TE
Khoa Kinh t~ &Kinh doanh qu&c t~

BANG TRQNG SO NQI DUNG MON HQC

Mon hl)c: ThlfO'ng m~i ili~n lir Mii mon hl)c: INE3004 s6 lin chi: 2

clip iii} 1 (%)
clip iii} 2 (%) cAp iii}3 (%)

cAp iii} 4(%)
Ni}i dung % (Tai l~o-Hi~u+Ap

(Tai hi~n-Bi~t)
(L~p lu~n-Phan tich

(Sang I~O)
dl)ng) va ilanh gia)

Philn 1. T6ng quan va cac 1110 hinh TMDT 15 15

Philn 2. Marketing di~n ill 30 10 10 10

Philn 3. Thanh toan di~n tu 15 5 10

Philn 4: Xay d,!ng va quan tr! wcbsite TMDT 40 20 20

T6ng 100 30 40 30

Ghi c1ui: Man hQ'cco 6 chuang (thea db wang man hQ'c),
a. Philn 1. Chuang I, 2
c. Philn 3. Chuang 4

duqc chia thanh 04 kh6i ki~n thuc:
b. Philn 2. Chuang 3
d. Philn 4. Chuang 5, 6



TRU'ONG DAI Hoe KINH TE
Khoa Kinh t~ & Kinh doanh qnAc t~

eAu TRue HE THI MaN HOC

Mon hQc: ThU'o'ng m(li ili~n tir Mli mon hQc: INE3004

Thoi gian: 90 phut

sA tin chi: 2

C~p iii? 1 cdp iii? 2
Cdp iii? 3

Cdp iii? 4
(L~p lu~n-Phan t1ch

(Tai hi~n-Biet) (Tai t(lo-Hi~u+Ap d\Ing) (Sang t(lo)
Ni?i dnng % va ilanh gia)

Tdc nghi~m TI,I'lu~n Tdc nghi~m TI,I'lu~n Trlic nghi~m TI,I'lu~n Trilc nghi~m TI,I'lu~n

SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D SL TG D

Phftn I. 15 15 I I

Phftn 2. 30 10 I I 1 10 10 1* 10 10

Phftn 3. 15 5 1 1 I 10 10

Phftn 4. 40 1* 15 20 1* 15 20

TAng 100 30 30 30 3 35 40 2 25 30

% 100 30 40 30

% 100 30 40 30

Ghi chu: - SL: s6 IU'qng cau hoi trAe nghi~m/y tl,I lu~n; TG: Thai gian lam bai eho m6i eau/y (phut); D: Di€m eho tung cau/y (Thang oi€m 100)
- D€ thi g6m: 30 cau trile I1ghi~m ki€m tra ciip 0(\ I; 2 cau l\I' lu~n ki€m tra ciip 0(\ 2 (m6i cau I y); va 1 ciiu t\1 lu~n t6ng hqp (3 Y o<inhdilu *)

Chii nhi~m hi? mon Chii nhi~m khoa
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